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Table Of How to Use the Report

Info-Tech's Category Reports provide a comprehensive evaluation of popular products in the
o n e n s Business Intelligence market. This buyer’s guide is designed to help prospective purchasers make
better decisions by leveraging the experiences of real users.

The data in this report is collected from real end users, meticulously verified for veracity,

Data Quadrant exhaustively analyzed, and visualized in easy to understand charts and graphs. Each product is
compared and contrasted with all other vendors in their category to create a holistic, unbiased view
Category Overview of the product landscape.

Use this report to determine which product is right for your organization. For highly detailed reports
on individual products, see Info-Tech's Product Scorecard.
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Software Business Intelligence Software
Directory
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organizations is understanding the

marketplace and identifying all of the available

vendors and products. The Software Directory

is a comprehensive list of all relevant software .

vendors in a particular category. Use this page E Alteryx O APOS (&} Arcad|a Data
to create the right vendor shortlist by exploring

all of the options available to your

organization.
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Software Business Intelligence Software
Directory
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BUSINESS INTELLIGENCE < ElegantJ Bl © Eloqua Insight > Encore Prophix
SOFTWARE
Selecting software can be overwhelming and (@) Enel‘tia 5 Entrinsik Informer N E-WorkBook

one of the biggest challenges facing

organizations is understanding the

marketplace and identifying all of the available

vendors and products. The Software Directory

is a comprehensive list of all relevant software . .
vendors in a particular category. Use this page - ExtraHop Platform :* Factual Enterprise @ Fulcrum Analytics
to create the right vendor shortlist by exploring

all of the options available to your

organization.
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organizations is understanding the

marketplace and identifying all of the available
vendors and products. The Software Directory
is a comprehensive list of all relevant software
vendors in a particular category. Use this page

to create the right vendor shortlist by exploring

all of the options available to your
organization.
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Software Business Intelligence Software
Directory
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SOFTWARE
e e e & Temenos Business Intelligence Solution % The Diver Platform @ Theoris Vision Software

organizations is understanding the

marketplace and identifying all of the available

vendors and products. The Software Directory

is a comprehensive list of all relevant software . . - .

vendors in a particular category. Use this page 2 TIBCO Business Intelhgence () T|dema|‘k ¢ Tour de Force Bl
to create the right vendor shortlist by exploring

all of the options available to your

organization.
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INFO~TECH Assess vendor and product performance at a glance and use the Software Reviews

Data Quadrant to identify which products and vendors are leadings the pack and

D ata Qu a d ra nt SoftwareReviews which are trailing.

BUSINESS INTELLIGENCE

SoftwareReviews Data Quadrant

RESEARGH GROUP

93

BUSINESS INTELLIGENCE

L)
boes L The Software Reviews Data Quadrant evaluates and ranks products based on feedback from IT and business professionals.
Zoho Reports Dundas BI The placement of a software in the Data Quadrant indicates its relative ranking as well as its categorization.
BOARD
H :
7 e The Complete Software Experience
Information Builders WebFOCUS B tnse When distilled down, the software experience is shaped by both the experience with the software and the relationship with
Microsoft Power BI .HI the vendor. Evaluating enterprise software along these two dimensions provides a comprehensive understanding of the

product and helps identify vendors that can deliver on both.

S
D ek @) . MicroStrategy Product Features and Vendor Experience and
oo Qlik Domo Satisfaction Capabilities

IBM Cognos Platform The satisfaction is captured in the overall satisfaction The vendor relationship is calculated in a weighted average of the
score, which is driven by the likelihood of users to satisfaction scores tied to vendor capabilities (e.g. software
- recommend the software, combined with user implementation, training, customer support, product roadmap) as
Oracle Bl Solutions satisfaction across top product features. well as emotional response ratings toward the vendor (e.g.

PRODUCT FEATURES AND SATISFACTION

trustworthy, respectful, fair).

Note: The axes ranges are dynamically adjusted based on minimum and maximum values in the dataset.

SAP BI

6.4
VENDOR EXPERIENCE AND CAPABILITIES
Table of Dat: =" Cat = Vendor Capabilit Vendor Capabilit = Product Feat Product Feat = Emotional Footprint Emotional
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This page provides a high level summary of product performance within the Business Intelligence category. Products are ranked by a composite satisfaction score (Composite

[
Score) that averages four different areas of evaluation: Net Emotional Footprint, Vendor Capabilities, Product Features, and Likeliness to Recommend. The Net Emotional
Footprint Score measures user emotional response ratings of the vendor (e.g. trustworthy, respectful, fair).

Use this data to get a sense of the field, and to see how the products you're considering stack up.

NET EMOTIONAL NET EMOTIONAL VENDOR PRODUCT LIKELINESS TO NUMBER OF
VENDOR COMPOSITE SCORE FOOTPRINT FOOTPRINT DISTRIBUTION CAPABILITIES FEATURES RECOMMEND REVIEWS

> Dundas Bl 8.6/10 +86 @ | B 81% 77% 86% 36

i Tableau 8.1/10 76 @ 1 NN 75 77% 80% 150

H Zoho Reports 8.1/10 +77 . | oy %E 76% 76% 82% 33

5 Sisense 8.1/10 <78 @ || NN 76 75% 81% 32
Domo 7.9/10 2 @ | EENNE 73 4% 71% 43

7 Information Builders WebFOCUS 7.7/10 <75 @ N NN 7. 72% 83% 30
boes BOARD 7.6/10 6 @ NN BN 7o 78% 83% 43

8 wl Microsoft Power Bl 15/10 +68 . I %E 76% 73% 79% 211
8 @ qlik 7.5/10 <75 @ | NI 76 1% 76% 69
8 [ MicroStrategy 7.5/10 +76 ® 1 S 74% 73% 75% 44
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This page provides a high level summary of product performance within the Business Intelligence category. Products are ranked by a composite satisfaction score (Composite

[
Score) that averages four different areas of evaluation: Net Emotional Footprint, Vendor Capabilities, Product Features, and Likeliness to Recommend. The Net Emotional
Footprint Score measures user emotional response ratings of the vendor (e.g. trustworthy, respectful, fair).

Use this data to get a sense of the field, and to see how the products you're considering stack up.

NET EMOTIONAL NET EMOTIONAL VENDOR PRODUCT LIKELINESS TO NUMBER OF
VENDOR COMPOSITE SCORE FOOTPRINT FOOTPRINT DISTRIBUTION CAPABILITIES FEATURES RECOMMEND REVIEWS

11 S SASBI 71/10 +62 74% 713% 75% 33

9% NEGATIVE 71% POSITIVE

12 = IBM Cognos Platform 6.9/10 @ - mu_— 70% 69% 75% 40
13 @ Oracle Bl Solutions 6.6/10 o I B o 68% 72% 49
14 = SAPBI 6.3/10 ® . Bl s 66% 66% 69

-- | ExtraHop Platform -- +77

3% NEGATIVE 80% POSITIVE 70% - 73% 20

-- | % TIBCO Business Intelligence - +65 . | I - - 69% 23
10% NEGATIVE 75% POSITIVE

-- | 1o 1010data Analytical Platform - +61 . i N - - 14% 19
11% NEGATIVE 72% POSITIVE

.- B Alteryx - 0 @ I - — 79% 19
6% NEGATIVE 76% POSITIVE

- © Yellowfin - 26 @ I - -- 81% 19
9% NEGATIVE 83% POSITIVE

-- | @ Pentaho ~- +72 © I - - 14% 16
7% NEGATIVE 79% POSITIVE
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el This page summarizes user satisfaction with a variety of vendor capabilities regarding their product offering(s). Look for strong and consistent performance across the
Vendor a pa I I v su m ma rv board when assembling your shortlist, and follow-up on areas of concern during the evaluation and negotiation processes.

OVERALL PRODUCT AVAILABILITY
VENDOR CAPABILITY BUSINESS VALUE | BREADTH OF QUALITY OF STRATEGY AND | USABILITYAND | VENDOR EASE OF DATA EASE OF IT EASE OF s || EEE
CREATED FEATURES FEATURES RATE OF INTUITIVENESS | SUPPORT INTEGRATION ADMINISTRATION | CUSTOMIZATION IMPLEMENTATION
SATISFACTION DR OVEMENT TRAINING

Dundas Bl 81% 83% 81% 81% 83% 75% 89% 77% 81% 80% 74% 84%

Tableau 718% 80% 79% 81% 77% 76% 79% 74% 77% 78% 77%

Microsoft Power Bl 76% 79% 17% 81% 74% 76% 75% 712% 74%

Zoho Reports 76% 79% 80% 74% 712% 73% 78% 713% 70%
Olik 76% 75% 17% 80% 76% 712% 75% 712% 75%
Sisanse M e 7% 76% 5% e TN 1% 6%

BOARD 75% 78% 79% 78% 75% 75% 68% 76% 70% 7% 74%

76% 713%

Information Builders WebFOCUS 74% 79% 79% 7% 712% 69% 713% 712% 1% 68%

SAS Bl 74% 75% 75% 73% 712% 74% 713% 66% 64%

MicroStrategy 74% 718% 17% 75% 68% 74% 70% 77% 74% 713% 73% N%
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This page summarizes user satisfaction with a variety of vendor capabilities regarding their product offering(s). Look for strong and consistent performance across the

[ ] [ ]
Vendor ' a pa b I lltv Su m ma rv board when assembling your shortlist, and follow-up on areas of concern during the evaluation and negotiation processes.

OVERALL PRODUCT AVAILABILITY
VENDOR CAPABILITY BUSINESS VALUE | BREADTH OF QUALITY OF STRATEGY AND | USABILITYAND | VENDOR EASE OF DATA EASE OF IT EASE OF s || EEE
CREATED FEATURES FEATURES RATE OF INTUITIVENESS | SUPPORT INTEGRATION ADMINISTRATION | CUSTOMIZATION IMPLEMENTATION
SATISFACTION DR OVEMENT TRAINING

Domo 73% 74% 73% 713% 713% 74% 713% 712% 74%

74% 74% 69%

IBM Cognos Platform 70% 1M% 70% 74% 68% 65% 70% 70% 712% 7% 712% M%
ExtraHop Platform 70% 66% 1% 75% 65% 69% 74% 713% 70% 66% 68% 75%

Oracle Bl Solutions 69% 1M% 70% 69% 67% 69% 7% 66% 712% 72% 67% 65%

SAP Bl 65% 70% 67% 70% 65% 61% 62% 67% 67% 61% 63% 61%

VENDORS WITH INSUFFICIENT DATA

1010data Analytical Platform NM% 67% 67% 67% NM% 712% 67% 66% 66% 68% 66%
5000fish Inc Yurbi 100% 75% 100% 100% 100% 75% 75% 100% 100% 75% 75%
TIBCO Business Intelligence 75% 78% 76% NM% 76% 712% 76% 65% 68% NM% 65%
Alteryx 78% 82% 75% 74% 70% 75% 79% 76% 7% M% 76%

Yellowfin 75% 79% 78% 79% 82% 76% 712% 76% 70% 75% 75%
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

[ ] [
Vendor ca pa b I lltv SatiSfa ction deeper into areas of particular interest or concern.

Vendor Capabilities Business Value Created

This table lists and briefly describes all vendor capabilities that are evaluated in the Business Intelligence software category. For your convenience, you The underlying purpose of software is to create value for employees, customers, partners and ultimately shareholders. As a result, it is imperative that

will also find longer descriptions of the capabilities under the capability subheadings in the subsequent pages. any software selection be aligned with the organization's needs and deliver enough business value to justify the cost. The data below highlights the
satisfaction level associated with the business value derived from various product offerings. Use this information to identify the software that
consistently creates business value for its customers.

Business Value Created The ability to bring value to the organization.

Delights 'il 'il 'i' '.m 42%
Breadth of Features The ability to perform a wide variety of tasks. Dundas B' Highly ti! ril fi'l ti1 ti! 457%
83..

Satisfies

DU N DAS BI Business Value

Quality of Features The ability to perform at or above industry standards. TOP PRODUCT Amost o G
T T S TENTO T R @ TG T (A The ability to adapt to market change. Disappoints -
Usability and Intuitiveness The ability to reduce training due to intuitive design. 2 HZoho Reports |i1 ,i-. ,i-. |i| |i1 ,i, |i| |i| ,i. 83%
Vendor Support The ability to receive timely and sufficient support. 3 G SAS BI 'i' 'i' 'i' 'i' 'i' ,i| 'i| 'i' 82%
Ease of Data Integration The ability to seamlessly integrate data. 4 % Tableau 'i' 'i' 'i' 'i' 'i' 'i' 'i' Ii'l 'i' 80%
Ease of IT Administration Ease of use of the backend user interface.

5 W Information Builders WebFOCUS 'i' fi1 fi1 tﬁi fil fii fii fﬁ1 til lil 79%
Ease of Customization The ability to scale the solution to a business’ unique needs. e e 0 0 e e e

6 il Microsoft Power BI TP PPPPE 79%
Availability and Quality of Training Quality training allows employees to take full advantage of the software. e e e e e e

7  boaws BOARD TPREPHhPPRP 78%
Ease of Implementation The ability to implement the solution without unnecessary disruption.

8 [ MicroStrategy fi1 ti1 fil fi1 fi‘ til lil lil 78%

9 = Sisense fi1 tﬁi fil fii fii til til lil 76%

10 @ik RrmmRRRRRR | 75%

cATEGoRY ot 8 e, O ) Gy ) sty Ot ) ot Ot pumes ) Bt ot &)-Basten E
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Vendor Capability Satisfaction

Breadth of Features Quality of Features

Users prefer to work with feature rich software that enables them to perform diverse series of tasks as opposed to one they find restrictive. The data Feature quality is just as important as quantity. Software needs to do what you're purchasing it to do, easily, intuitively, reliably, and effectively. Use the
below highlights the satisfaction level associated with the breadth of features from various product offerings. Use this information to identify which data in this section to gauge whether or not a product follows through on the marketing hype by delivering high quality features.
software offers valuable comprehensive functionality that extends beyond the basic level.

Infgrmation S LT X 38% ™ ceigs TR R 38%
Builders R T Il . HH¥tableau R Tl o

INFORMATION BUILDERS ™~ N 83. e oy 81.

WEBFOCUS B -

TOP PRODUCT potiefies satisfies

2 D DundasBI TPRPRRPRP 8% il Microsoft Power BI PPRTPRPRR  81%
3 Tableau TTTYTT YT S > Dundss B ETTTT YT S
4  boass BOARD PPRPRRPRR  79% @ Qlik TPRTPRRPR  80%
5  HZoho Reports PHRRPRRPR  79% H Zoho Reports PHPRPRPPH  80%
6 .l Microsoft Power Bl PERRPRRR 77% VA Information Builders WebFOCUS PERRPRRHP 79%
7 @alik TPPRTPRRRR 77% boars BOARD TPRTPRRPR  78%
8 MMicroStraegy TTTTY TY B 5 Sisense TTTTY T'Y .
9 6 SASBI TPRTPRRP 75% [ MicroStrategy TPRPRRPR  75%
10 = Domo TRRPRRP  74% S SAS BI TRRPRRP 75%

8 B ) o vty Sty =) [ ronur v B foaure = gyt Fooyrin ye
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Vendor Capability Satisfaction

Product Strategy and Rate of Improvement

Purchasing software can be a significant commitment, so it's important to know if your vendor is serious about the need for constant improvement
and deliberate strategic direction. Vendors who don't stay on top of emerging needs and trends won't enable you to meet your business goals. Use the
data in this section to separate innovators from imposters.

YT Y .
=3 RJ C e
Dundas B S IIYT g3.

Satisfies

Du N DAS BI Product Strategy

Almost and Rate of

TOP PRODUCT Satisfies % Improvement
Disappoints
. ® ©6 06 0o 0 0 0 o
2 = Sisense T"T™MTP"PPPPR 80%
3 4 Tableau TEPRRTRRP 77%
4 @Qlik PERRTPRRP 76%
5  boast BOARD TERRPRE 75%
e 6 6 o0 o o
6 H Zoho Reports TPPPRRW 74%
7 il Microsoft Power Bl tii fil fii fii lil til lil 74%
@ o © 6 6 o o o o
8 S SASBI TTTPTPTPRRRP® 73%
9 W Information Builders WebFOCUS PTPRPRRP 1%
10 = Domo PERHP®R  69%
CATEGORY ReFonT 8 e ) Blan ) S = L rey v

This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Usability and Intuitiveness

End user learning curves cost the organization money. Pay attention to your end users’ technical ability to determine how important UX is in your
purchase.

T YT | -

11111 d Hightly “TYX X )
Satisfies 'H' 'H. ‘m 'H. 43% 82 -
TAB LEAU Usability and

TOP PRODUCT pimest 14% AeEnEss
Disappoints 1%
2 S SASBI TRPREPRPR  78%
3 @ik ETTTY YT I
4 .l Microsoft Power BI lii fii fi1 tii lii lil lii lii 76%
5  boas BOARD TPRTRRP  75%
6 P Dundas BI fi”i”i!liﬂilliﬂi! 75%
7 = Sisense riltiﬂiﬂilriltiltiltil 75%
8 [ MicroStrategy lii fii fi1 tii lii lil lii lii 74%
> = dome R TTYTY I
10 U Information Builders WebFOCUS fii fi1 tii lii fi1 lii lii 72%
=) Sy e v e =) ooy Footerint & Fonome 14
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= - ™ This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
Vendor a pa I I v SatISfa ctlon deeper into areas of particular interest or concern.

Vendor Support Ease of Data Integration

The importance of vendor support will vary for each organization depending on internal capabilities, but there will always be issues that only the The ability to integrate with other systems is increasingly important; without this, manual data loading and extraction can be time-consuming and
vendor can resolve. Use the data in this section to see which vendors tend to under-service their product and which will offer quality support. prone to error. Use this section to see which vendors will cause headaches and which will make data integration easy.

Delights 1y 'i' 'i' 'i‘ 'i‘ 'i‘ 'i' 67% - Delights 'i' 'i' 'i‘ 'i‘ 36%
o~ R' o O Q o 6 o o o
Dundas = S =3 g9. Qlik A LLLL
DUNDAS Bl : OLIK

Vendor Support

80..

Ease of Data

Almost Almost Integration

TOP PRODUCT cmes 1% TOP PRODUCT pmesr 18%
Disappoints - Disappoints

o 6 6 6 6 o o o e © 6 6 6 o6 o o
2 + Tableau TP"TP"TPPTPPPNW 76% 2 + Tableau T"TPPTPTTPTPN 79%
3 = Sisense fii fil fii fii lil til lil 74% 3  H Zoho Reports 'i' tii fi1 fii lil til lil til 78%
4 “# ExtraHop Platform tii tii fil til fil ti1 lil lil 74% 4 = Sisense lii fii fi1 tii lii lil lii lii 77%
5 il Microsoft Power Bl lil tii fil fii tii lil til lil 73% 5 [ MicroStrategy lil 'i' tii fi1 fii ril tﬁ' lil til 77%

o 6 6 6 o6 o o o [ ] o 6 6 6 6 o6 o o
6 Domo TPTTTTTR 73% 6 D DundasBI PT"TTTPTPETN 77%
7  H Zoho Reports lil fii fil fii Iil Iil til lil 73% 7 il Microsoft Power BI 'i' tii fi1 fii ril til lil til 76%
8 G SASBI R RRTIRRPR® 72% 8  Boas BOARD PEPRHhPPE  76%
9 @alik RTRRRTPRRPR® 72% 9 S SASBI TPRTPRRP  74%
10 [=) Oracle BI Solutions til tii fil til fil lii lil lil 1% 10 A Information Builders WebFOCUS lii fii fi1 tii lii fi1 fil lii 73%
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Vendor Capability Satisfaction

Ease of IT Administration

Administrative interfaces don't get the same attention as those built for end users, but they shouldn't be clunky or unintuitive. Use the data in this
section to determine which vendors make administration easy, so that your IT personnel can resolve issues and perform configurations efficiently and
effectively.

Delights 'i‘ 'i. 'il ‘il 42%
- R' e O o o
Dunddb — Highly [H] |H| |H| fm

Satisfies 44% 81
%
Du N DAS BI Ealsg of IT
TOP PRODUCT é;::;_lsets 1% Administration

Disappoints 3%

2wl Microsoft Power Bl TRRTPREPR 79%
3 @ik TTTTTTY BT
4 E1Zoho Reports TTTTTYTY B
5 % Sisense LT TTT Y S
6 i Tableau TPTRRTPRPRR  74%
7 [ MicroStrategy PEPRRPRPR 74%
8 = Domo LT LYY TRt
9 S SASBI OO PRERRPR 73%
10 | P Information Builders WebFOCUS PEPRRPRPR 72%
8 e, ) B = G =) Lot Gty v fopdr Sy

This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Ease of Customization

Out-of-the-box functionality often isn't enough, especially for niche or industry-specific software, and the reason you're buying rather than building is to
save time and money in the first place. Don't get bogged down in a difficult customization; use the data in this section to make sure you can easily
achieve the functionality you need for your particular situation.

Delights 'i. 'il ‘il 'il 43%
- R' o O O
Dunddb — Highly |H| |H| fm

L 34%
DUNDAS Bl 80
TOP PRODUCT pmost. 23%

Disappoints
2 boaw BOARD TPRPRRPR 79%
3 W information Builders WebFOCUS TPRPRRPRR  79%
4 | i Tableau tii tii fil til fil lii lil lil 77%
5 = Sisense fi\tilfilfiﬂiﬂiltillil 77%
6 .l Microsoft Power BI tii tii fil til fil lii lil lil 75%
7 @ik T T T I
8 H Zoho Reports til tii fil til fil lii lil lil 73%
9 = Domo PRRRRRAR  73%
10 [ MicroStrategy tii tii fil til fil ti1 lil lil 73%
=) Sy e v e =) ooy Footerint & Fonome 16
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= - ™ This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
Vendor a pa I I v SatISfa ctlon deeper into areas of particular interest or concern.

Availability and Quality of Training Ease of Implementation

Effective and readily available training enables users to get the most out of the software you've chosen. Use this section to make sure your vendor’s Choosing the right software is only the first step. Successfully implementing the new solution is necessary in order to realize its full value and promote
training programs and materials measure up. end user adoption. Use the data in this section to determine which software is easy to implement, and which may jeopardize your goals by causing
trouble in this stage.

Delights 'il ‘il 'i‘ 'i' 37% Delights lil 'il 'i‘ 'i. 'i' ‘il 57%
'
Dundas Ty

++++cb|ecu o oo
11111 Sagtisf\i/es 'H' 'H. ‘m 'H. 42%

78 % Satisfies 29% 84 %
TAB LEAU Avlalllabifli:cr\/ §nq Du N DAS BI | lEase if .
TOP PRODUCT pmes 19% S TOP PRODUCT pimest 1% mplementation

Disappoints 2% Disappoints 3%
" @ ® © 6 6 o o o o 6 6 6 6 o6 o o o
2 D DundasBI PTTTPTTPTRRR  74% 2 S SASBI T™TPTTTPTPTRN 81%
3 = Sisense fii fii fﬁl lil lil lil lil 73% 3  H Zoho Reports 'i' tii fi1 fii ril til lil til 78%
4 | [ MicroStrategy til fil ti1 lil lii lil lii 73% 4 | % Tableau lii fii fi1 tii lii lil lii lii 77%
5 il Microsoft Power Bl fil fii fii tﬁl lil fii lil lil 72% 5 = Sisense tii fi1 fii ril til lil til 76%
6 <= IBM Cognos Platform PTRRPRPRR  72% 6 @alik PPRPRRPRP 75%
7  @alik PTEPRRPRRR 72% 7  *# ExtraHop Platform TRRTPRRRR 75%
8 Domo ti”illiﬂiﬂiﬂiﬂi! 72% 8 Domo fi”i”i!liﬂiﬂiﬂi! 74%
9  boass BOARD PPRPRRP % 9  boa BOARD TPRTPRRP  74%
10 €4 Information Builders WebFOCUS fil til fil ti1 lil lii fi1 lii 71% 10 .l Microsoft Power Bl fii fi1 tii lii fi1 lii lii 74%
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This page summarizes user satisfaction with a variety of product features. While strong and consistent performance across the board is desirable, you may be willing to

P rOd u ct Fe at u re S u m ma rv tolerate low scores on features that don't impact your primary use case or core objectives. Use this high-level data to help plan and structure your product evaluation.

OVERALL Bl PLATFORM DATA INTELLIGENT METADATA OPERATIONAL PERSONALIZED PREDICTIVE AND SELF-SERVICE
VENDOR FEATURE ADMINISTRATION | B! SECURITY COLLABORATION INTEGRATION ALERTS AND MANAGEMENT MOBILE REPORTING EXECUTIVE WHAT-IF AND AD HOC
SATISFACTION AND ETL NOTIFICATIONS CAPABILITIES DASHBOARDS ANALYSIS CAPABILITIES

BOARD 78% 79% 76% 78% 80% 73% 81% 83% 78% 80%

Dundas Bl 77% 84% 69% 66% 82% 87% 70%

Tableau 77% 77% 81% 81%

Zoho Reports 76% 76% 75% 74% 1M% 79% 78% 75%
Sisense 74% 713% 76% 73% 73% 74% 73% 77% 78% 75% 7%
Domo 74% 74% 76% 74% 74% 1% 712% 75% 17% 74% 75%

SAS Bl 713% 1% 76% 1M% 69% 75% 66% 76% 69% 7%

Microsoft Power Bl 713% 713% 74% 712% 75% 1% 1M% 73% 75% 74% 70% 712%

MicroStrategy 713% 75% 1% 1% 76% 74% 65% 69%

Information Builders WebFOCUS 712% 70% 70% 75% 70% 75% 66% 69% 79% 70% 70%

70% 712%
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Business Intelligence Category Report I NFO~TECH
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This page summarizes user satisfaction with a variety of product features. While strong and consistent performance across the board is desirable, you may be willing to

P rOd u ct Fe at u re S u m ma rv tolerate low scores on features that don't impact your primary use case or core objectives. Use this high-level data to help plan and structure your product evaluation.

OVERALL Bl PLATFORM DATA INTELLIGENT METADATA OPERATIONAL PERSONALIZED PREDICTIVE AND SELF-SERVICE
VENDOR FEATURE ADMINISTRATION | B! SECURITY COLLABORATION INTEGRATION ALERTS AND MANAGEMENT MOBILE REPORTING EXECUTIVE WHAT-IF AND AD HOC
SATISFACTION AND ETL NOTIFICATIONS CAPABILITIES DASHBOARDS ANALYSIS CAPABILITIES

Olik 1% 713% 69% 73% 712% 68% 69% 70% 74% 73% 1% 70%

IBM Cognos Platform 69% 712% 76% 66% 68% 67% 68% 61% 76% 68% 69% 66%

Oracle Bl Solutions 68% 70% 1M% 67% 69% 67% 70% 61% 69% 712% 67% 64%

SAP Bl 66% 70% 70% 60% 69% 62% 67% 59% 75% 62% 61% 66%

VENDORS WITH INSUFFICIENT DATA

5000fish Inc Yurbi 100% 75% 100% 100% 75% 75% 75% 100% 100% 75% 100%
1010data Analytical Platform 63% 63% 712% 75% 58% 75% 712% 75% 67% 67% 75%
TIBCO Business Intelligence 69% 67% 713% 69% 70% 69% 55% 77% 78% 77% 713%
Yellowfin 712% 80% 74% 74% 74% 75% 80% 75% 78% 79% 80%
Alteryx 75% 50% 75% 88% 63% 75% 17% 63% 50% 75% 75%

Pentaho 66% 82% 75% 75% M% 63% 65% 75% 82% M% 85%

Emotional Footprint Emotional
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This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Product Feature Satisfaction

Product Features

This table lists and describes all the features that are evaluated in the Business Intelligence software category. For your convenience, these
descriptions are repeated under the feature subheadings in the subsequent pages.

Bl Platform Administration

Centralized console to manage Bl portal administration. Management metrics and reports to provide insight into usage, resource utilization, security,
and other activities.

Centralized console to manage Bl portal administration. Management metrics and reports

) . @ @ [ ) [ ] (]
Bl Platform Administration to provide insight into usage, resource utilization, security, and other activities. Delights T™TTM 46%
Dundas B!
udes d | and classificati i dards. d - db-— Highly = h fh X 5
BI Security Includes data access gorﬁro and classification, entitlement standards, data transmission, e TPTTN 43% 84:y
and data storage restrictions. DUNDAS Bl - Biplatorm
TOP PRODUCT e 1%
. Includes ability to view, share and direct work between co-workers in real or near real-
Collaboration .
time. Disappoints =

Integration of data from multiple sources, merging systems and applications for a unified

Data Integration and ETL view of a company's data assets. Includes data warehousing and Extract-Transform-Load. 2  boasw BOARD l'ii li'l Ii'l li‘ li'l I‘i‘ li'l l'i'l 79%
Intelligent Alerts and Ability to create, manage, send and receive notifications, enhancing efficiency and . e 0o 0606 060 0 @ o
Notiﬁgations productivity. 3 [ MicroStrategy T™HMrwTeemw 78%
. e ©6 o6 06 06 0 0 O o
A metadata layer makes reporting easy and eliminates the need for coding and SQL, 4 | < Tableau TPTPTTTTTN 77%
Metadata Management allowing users and report writers to see and access information in simple business
language. 5  H Zoho Reports 'i' fii fi1 fil 'i' til lil til 76%
Mobile Ability to support multiple devices, 0Ses and platforms using mobile optimized, HTML- v e o e e e e e
based web access and/or native applications. 6 Domo T™MTTTTTT 74%
1 1 . e o6 06 06 0 0 0 o
gap;;?:?l?t?:; Reporting Real-time detailed reporting to support operational business processes. 7 il Microsoft Power Bl T™MTTTTTT 73%
o 6 6 6 o6 o o
; ; 8 = Sisense 73%
Personalized Executive Displays actionable key performance indicators (KPIs) for corporate officers. T 'H' w l'nl T w w
Dashboards
0 @ik TTYT Y Y S
Predictive and What-If Analysis The ability to apcurately identify future outcomes using data, statistical algorithms, and
machine learning. N N e
10 <= IBM Cognos Platform TTPTTPTPTTTN 72%
Self-Service and Ad Hoc Selected user groups are able to interact with Bl data, slice and dice, and find answers on
Capabilities their own.
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This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Product Feature Satisfaction
Bl Security

Includes data access control and classification, entitlement standards, data transmission, and data storage restrictions.

Collaboration

Includes ability to view, share and direct work between co-workers in real or near real-time.

Delights 'i‘ 'i' 'i‘ 'i‘ 'i' 50% Delights 'i‘ 'i‘ 'i' 30%

Dundas R' . [ ) [ ) [ ] @ S@Sa . [ ] [ ] [ ] [ ) [ ]
= cotes TRET 4 84 | cotes TRETE 4% 76
% %

DUNDAS BI - Bl Security SAS BI - Collaboration
TOP PRODUCT o 6% TOP PRODUCT oot 25%

Disappoints 3% Disappoints
2  HZoho Reports tii fil til lil lii lil lil 76% 2 % Tableau fil ti1 lil lii fii lii fil lil 75%
3 i Tableau TPTPRTPRRPR  76% 3 HFZoho Reports TPTRTPRRPR  75%
4 Domo tii tii fil til fil til lil lil 76% 4 | U Information Builders WebFOCUS fil ti1 lil lii fii fi1 fil lil 75%
5  boas BOARD TPTPRTPRRPR  76% 5  boas BOARD TPRTPRRPR  74%
6 G SASBI THRRPRHP 76% 6 Domo PERRPRRR  74%
7 = Sisense fii fil fii fii Iil til lil 76% 7 = Sisense tii fi1 lil fii tii fi1 til lil 73%
8  <=IBM Cognos Platform li' fil lii fil li' li' lil 76% 8 @alik fil ti1 lil lii fii fi1 fil lil 73%
9 [ MicroStrategy tii fil fii tii lil til lil 75% 9 P Dundas BI tii fi1 lil fii tii lil til lil 73%
10 .l Microsoft Power BI tii fil til fil ti1 lil lil 74% 10 .l Microsoft Power BI ti1 lil lii fii fi1 fil lil 72%
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= - This section provides detailed information on user satisfaction for each product feature.
PrOd uct ea u re SatISfa ctl on Use these pages to dig deeper into areas of particular interest or concern.

Data Integration and ETL Intelligent Alerts and Notifications

Integration of data from multiple sources, merging systems and applications for a unified view of a company's data assets. Includes data warehousing Ability to create, manage, send and receive notifications, enhancing efficiency and productivity.
and Extract-Transform-Load.

Inf(//)rm-ation Delights 'i‘ 'i' 'i' 27% Delights 'i‘ 'i' 'i‘ 'i‘ 37%
BUIIders . [ ] [ ) [ ) [ ) [ ] [ ] Dundas R' . [ ) [ ) [ ] [ ]

cotes TRETTE 64% 80 - cotes TRET 0% vi:]
INFORMATION au., DUNDAS BI
BUILDERS WEBFOCUS étToﬁ,St 9% and ETL TOP PRODUCT éLToﬁst 23% and Notifications
TOP PRODUCT arenes arenes

Disappoints - Disappoints
2 Boas BOARD TPTRRTPRHPPR  78% 2 = Sisense PHPRHRPRR  76%
3 + Tableau fil fii fi1 lﬁi fil fil Iil fil 77% 3 4 Tableau tii fil fii fii til til lil lil 75%
4 | HZoho Reports lii fi1 fil lii lii tii lii lii 75% 4  HZoho Reports lil lil til til lii lil lil lil 74%
5 .l Microsoft Power BI fii tii fi1 lii ril tii lil til 75% 5 [ MicroStrategy tii fil fii fii til lil lil lil 1%
6 D Dundas BI fi”illi!liﬂilli\li! 74% G Domo liltilfillilli!liﬂil 71%
7 Domo fil tii fi1 lil fil fi1 til til 74% 7 il Microsoft Power Bl fil fii fii fil lil lil til 71%
8 = Sisense fi1 fil lii lii lil lii lii 73% 8 U Information Builders WebFOCUS lil til til tii lil tii lil 70%
9 @aqlik PPRPRRPR  72% 9  boa BOARD TPTRRFRRPP  70%
10 [ MicroStrategy fi1 fil lii lii tii lii lii 72% 10 S SASBI lil til til tii lil lil lil 69%
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This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Product Feature Satisfaction

Metadata Management

A metadata layer makes reporting easy and eliminates the need for coding and SQL, allowing users and report writers to see and access information
in simple business language.

Mobile

Ability to support multiple devices, 0Ses and platforms using mobile optimized, HTML-based web access and/or native applications.

= Delights 'i‘ 'i' 'i' 32% - Delights 'i‘ 'i‘ 'i' 'i' 'i' 45%
b . [ ] [ ) [ ) [ ) [ ] [ ] ‘ﬂ“ . [ ] [ ] [ ] [ )

O SO L] se% 80.. SR L L 6%
BOARD . ZOHO REPORTS .
TOP PRODUCT e 12% S TOP PRODUCT o 9%

Disappoints - Disappoints 'i‘ 9%
o 6 6 6 o6 o o o @ e 6 6 6 o6 o o
2 % Tableau TP"TP"TPTTPW 76% 2 % Tableau m T"P"TPTPPPR 74%
3 [ MicroStrategy TRRTRP® 76% 3 Domo TPRTPRRRPR  74%
4 S SAS BI lil lii fi1 fi1 fil lil lil 75% 4 .l Microsoft Power Bl fil til til ti1 lil lil lil 73%
5 P Information Builders WebFOCUS TRRTERP® 75% 5  boas BOARD TRRTRR® 73%
6 = Sisense ti1 lil lii fi1 fi1 fil lil lil 74% 6 = Sisense fil til til ti1 lil lil lil 73%
7 Domo TPTPRTPRRP 72% 7 [ MicroStrategy TRRTRRP 7%
8 H Zoho Reports li”iﬂiﬂiﬂiﬂiﬂiﬂil 7% 8 @aAalik filtilfilliﬂi!liﬂil 70%
9 il Microsoft Power Bl lil fii tii fi1 lil lil til 71% 9  E4Information Builders WebFOCUS fil fii fii tﬁl lil fii lil 66%
10 [=) Oracle BI Solutions lii fi1 fi1 lil lil lii 70% 10 } Dundas BI til ti1 lil lil lil 66%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa cti on Use these pages to dig deeper into areas of particular interest or concern.

Personalized Executive Dashboards

Displays actionable key performance indicators (KPIs) for corporate officers.

Operational Reporting Capabilities

Real-time detailed reporting to support operational business processes.

sie
=il
=ie
=i
sile
=i

Delights 'i‘ 'i' 'i' 'i' 35% Delights 56%
Dundas B . ...... | Dundas B! . .... |

Satisfies 'Hl 'm T T T 'm 59% 82:y Satisfies 'Hl 'm T T 35% 877
DUNDAS BI N Operatorst DUNDAS BI L
TOP PRODUCT pmes 6% Copabiltis TOP PRODUCT et 9% Dechboerts

Disappoints Disappoints
2 Boas BOARD PTPRTPRHRPR  81% 2 boas BOARD PERhPRRHP  83%
3 & Tableau fii fii fil fii Iil Iil til lil 81% 3 & Tableau tii fi1 lil 'i' tii lil til lil til 81%
4 | HZoho Reports fi1 tii tii fil til fil lii lil lil 79% 4 | U4 Information Builders WebFOCUS fi1 lil lii fii lii fil lil lil 79%
5 = Sisense fii fil fii Iil Iil til lil 77% 5 = Sisense fi1 lil 'i' tii fi1 til lil til 78%
6 S SASBI ti”iﬂilfilfillillil 76% 6  [H Zoho Reports li”iiliﬂiﬂiﬂilliﬂil 78%
7 [ MicroStrategy TPRTPRRPR  76% 7 Domo TYRTPRRRR  77%
8  <==IBM Cognos Platform tii tii fil til fil lii lil lil 76% 8 il Microsoft Power BI lil lii fii fi1 fil lil lil 74%
9 Domo PTPRTPRRPR 75% 9 [ MicroStrategy TRRPRRP  74%
10 .l Microsoft Power BI tii tii fil til fil ti1 lil lil 75% 10 @alik lil lii fii fi1 tii lil lil 73%
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This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Product Feature Satisfaction
Predictive and What-If Analysis

The ability to accurately identify future outcomes using data, statistical algorithms, and machine learning.

Self-Service and Ad Hoc Capabilities

Selected user groups are able to interact with Bl data, slice and dice, and find answers on their own.

= Delights ’i‘ 'i' 'i' 'i' 35% — Delights 'i‘ 'i' 'i' 'i' 43%
b . [ [ [ [ b . [ ] [ ] [ ) [ ]

O = L L e vi:® O e RREE 5% 80..
BOARD . esie BOARD
TOP PRODUCT o 24% - TOP PRODUCT pimest 23% PeCpRBiies

Disappoints Disappoints
2 S SASBI lilti”iﬂiﬂilliﬂil 76% 2  H Zoho Reports fi”i”ilfiﬂi”illiﬂillil 80%
3 + Tableau lil fil fii Iil til lil fil 76% 3 4 Tableau fii tii fil fii fii lil til lil 77%
e 6 6 o0 o o o 6 6 6 o6 o o o
4  HZoho Reports TPTTPRPPRE 75% 4 |} Dundas BI TPTTPTTTTTRW 77%
5 = Sisense lil fil tii fi1 til lil til 75% 5 Domo fil fil fii fii lil til lil 75%
6 Domo lil lii fi1 fi1 lil lil lil 74% 6 il Microsoft Power Bl tii fil til fil ti1 lil lil 72%
7 @alik PTPRRPRR 1% 7 SSAsBI TRRRPRR 1%
8 U4 Information Builders WebFOCUS lii fi1 fi1 lil lil lil 70% 8 = Sisense fil til fil ti1 lil lil 71%
9 » Dundas BI lil fil tii fi1 lil fil til 70% 9 W Information Builders WebFOCUS fil fii fii fﬁi til lil 70%
10 il Microsoft Power BI TRPRPRP 70% 10 @Qqlik TRPRRRP  70%
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